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1. Are your prices going to remain the same for your jeans? Or do you plan on increasing 
them like they were before the company filed for bankruptcy? Our jean pricing will 
remain the same.  The revised pricing structure has been very successful.  

2. What changes are you making to combat long shipping times? We are currently 
padding our target in DC dates by approx. 2 weeks, we have also moved our entire Go 
To Market Calendar up by 1 month. 

3. How are you addressing environmental issues in your supply chain? We are trying to 
continue to ensure we are diversified from a factory location standpoint as much as 
possible.  There are constantly things that arise in the supply chain that affect cost or 
delivery so by diversifying in multiple countries and constantly re-evaluating that, it 
keeps us a little more nimble. 

4. What strategies do you use to further engage or re-engage customers? We are 
working with micro influencers and influencers on various projects to further engage 
customers and gain new costumers (Reclamation Series that will continue for the next 
few months and incorporate new talent, Go Figure which focuses on different body 
shapes and empowering women of all shapes and sizes, Kida the Great collab, and lots 
more collaborations in the upcoming months.  You can check out the following link for 
the latest: https://www.truereligion.com/stories.  Re-engaging depends a lot on paid 
advertising and email and social re-targeting. 

5. How has your company been collecting and responding to customer feedback? We 
could always do a better job, but we just recently launched reviews on our site which 
has been hugely helpful.  We also  have a dedicated customer service team to address 
issues and ensure they are filtered to the appropriate parties. We have a weekly store 
feedback document where we rotate 10 stores every week to give feedback on 
product, promos, customer feedback ect.  We also try to ensure social engagement is 
high. 

6. How do you plan to develop your digital communication methods and what would that 
look like for you? This is an ever-changing segment of the business.  We are looking to 
launch a rewards program, we will continue to utilize affiliates and paid advertising to 
help broaden all digital communication, and we will continue to drive our social 
presence through Instagram, expanding Tik Tok ect. 

7. What makes True Religion the best option for customers rather than another 
brand? Premium product and a great price.  There’s always a focus on quality and 
design aesthetic to ensure the costumer is happy with the product and continues to 
shop the brand. 

8. What non-transactional engagement opportunities are you pursuing? Listed above on 
#4 and then there is a lot more that I can’t speak about quite yet. 

9. What are some innovative ideas that True Religion is currently implementing or 
thinking about implementing? Custom stitch denim bar online (Nike Lab) but with our 
famous Super T stitch denim, the rewards program, and will continue to expand on 
various customization options. 

https://www.truereligion.com/stories


10. What decisions help make True Religion the company that it is today? Designers? 
Competitors? The people that work for the brand and the unbelievably loyal customer 
base.  If it weren’t for our customer base guiding us in a very clear direction of what 
they like and respond to we wouldn’t be here today. 

11. What channels is TR using for advertising? Which channels work best? Facebook is still 
the #1 driving channel for advertising (keep in mind this includes Instagram as 
well).  We launched SMS this year which has also been a huge success. 

12. What social media do you want to better and use more often? Instagram and Tik Tok 
13. What do you consider the form of social media you spend the most time and money 

on? Definitely Instagram but there is huge opportunity in Tik Tok/You Tube 
14. What social media do you spend the least time and money on? Snapchat 
15. What social media do you get the most engagement on analytic wise? Instagram, but 

we drive the most volume from more traditional channels (emails/sms) 


